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What is social media?



Facebook is the most known 

arena

More than 300 million 

active users

50% of active users log 

on to Facebook 

in any given day

More than 10 million 

users become fans of 

Pages each day

More than 65 million 

active users access 

Facebook through their 

mobile devices

MicroBlogging platform, 

limit of 140 characters

Estimated 80 million 

users worldwide

10% users account for 

86% of activity, and the 

top 30% account for 

97.4%

TOP3 website, 2nd

biggest search engine

Estimated 350 million 

visitors per month

80% of visitors who 

come to watch one 

video, watched several

Allows targeted 

advertisement and 

applications

Does not provide for 

promotion or 

applications

Provides a platform for 

addressing customers 

and also direct 

promotions



What do the social channels 

potentially enable?

Facebook page for company is like beehive or nest 

which requires care and patience

Twitter helps spread news in seconds

Youtube helps illuminate details you will never spend 

marketing budget for

Social media can replace traditional customer service 

channels

From feedback on any product till large scale sales 

campaigns

In future, source for ancillary revenues
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Think before jumping into the 

social media

We set a clear strategy for
Å Promotion, informal communication, post purchase communication, 

sales, awareness, increase loyalty, trust

Å Audience ïfollowers, customers, to be clients, media, partners, 

competitors

Å Geography - Global territory

Å Cross marketing of social media channels via website, newsletter, in-

flight magazine

Set ñdo not speakò topics according to corporate culture
Å Treat the interactive channels as a BBQ party



What resources does it require?

0,3 FTEs 

from 

Marketing

Investment 

in multimedia 

phone

500 euros to 

spread the 

word



We use each channel differently

Facebook allows us to ñsellò products and the strategy by 

explaining to customers why we do things in certain way

Twitter is used for tactical purposes (announcements, 

campaigns, operational issues)

Youtube allows us to be visible in other means and is 

good for SEO
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Facebook growth is driven by 

interactive campaigns

100% 

growth in 

a week

75% 

growth in 

a week



Examples of BT activities in social 

media and their effectiveness Date
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Biggest Twitter jump came 

through advertisement
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