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PARIS AIR SHOW

e
very two years the aerospace world descends on Paris 

to display its technological prowess and industrial might. 

Since its launch in 1909, the international Paris air Show 

has continuously grown and remains the largest, longest-running 

aerospace event in the world. Bringing together key players from 

across the industry, the biennial event focusses on the latest 

technological innovation, providing an occasion for companies to seize 

fresh commercial opportunities and form industrial partnerships. 

Previous success

in 2017, 2,381 companies exhibited – three per cent more than in 

2015 – from 48 countries, receiving 322,000 visitors, split between 

180,000 from the general public and 142,000 trade visitors. more than 

€133bn worth of orders were announced, including 897 orders and 

purchasing commitments for a total of 934 commercial aircraft. This 

year is expected to reach similar figures, with the first four days of the 

show reserved for trade visitors, as well as heads of state, military 

leaders, politicians and executives, followed by three days open to the 

general public. 

Scope of the show 

at the heart of the show are the aircraft and each 

year more than 150 are presented to visitors 

with a number of them involved in spectacular 

flying displays, giving exhibitors the opportunity 

to showcase their technological expertise and 

allowing visitors to discover the latest innovations. 

nonetheless, exhibitors cover all things aviation, 

from aircraft construction, assembly and sub-

assemblies; production equipment, tools and 

software; and maintenance, product support 

and spares, to airport equipment and services; 

subcontracting in electrical, electronic, mechanical 

engineering and metal working; and cabin interiors 

and seat layouts. 

Careers Plane

education and skills is a prime focus, highlighted through careers 

Plane, a unique area designed to promote professions in the 

aerospace industry, discuss training courses with young people 

and recruit new talent. With 70 exhibitors in this area, careers 

Plane provides a fresh, informative overview of the sector, where 

youngsters can get an idea of this type of career, students can seek 

out an internship or training course, young graduates can find their 

first job and established professionals can pinpoint new opportunities. 

here, within this 3,000m2 hall, attendees discover the hands-on reality 

of this cutting-edge industry, talking to the men and women who work 

within the aerospace sector each and every day.

following the success of 2017’s Paris air Show, emeric 

d’arcimoles, the show’s chairman and ceo, said: “This Paris – le 

Bourget air Show was a remarkable success with a record number 

of exhibitors and uS $150bn worth of orders announced.” he added: 

“The careers Plane exhibition which has now amalgamated with 

gifaS’ Job-Training forum, enabled 55,000 mainly young visitors 

to discover 40 or so aeronautics and space sector careers through 

french aerospace group employees.”  <

The fifty-third international Paris air Show will once again be taking place at le Bourget, 

from 17 to 23 June. We provide an overview of what to expect. 
Flying high
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e
urocontrol hosted the first eRa operations group meeting of 

the year in april at its headquarters in Brussels. Well attended 

by airline members, as well as airport, training, engineering and 

personnel resourcing members, the meeting provided an opportunity 

to participate in regulatory, institutional and flight operations-related 

discussions important to european regional airlines.

The agenda for the meeting included presentations by the SeSaR 

Deployment manager civil airspace user liaison, francis Richards, 

who provided a comprehensive update on the Datalink Services 

recovery plan. he also spoke on the aDS-B out implementation 

plan and ongoing work to find a solution for operators of technically 

complex types which are disproportionately costly to retrofit or are 

planned to be withdrawn from service in the few years following the 

7 June 2020 mandate. Though mindful of the legal obligation to equip, 

airlines continue to be frustrated by the european commission’s lack 

of recognition of a need for exemption criteria, not least because 

of the apparent lack of short-term benefits to the airspace user 

community considering the timescale for ground-based infrastructure 

implementation.

a further meeting also took place on 16 may, held at the SeSaR 

Deployment manager offices in Brussels, to discuss cases where 

equipage is highly unlikely by 7 June 2020 and to try to establish a way 

forward. 

Level playing field
Roderigo Priego, Safety Programmes Section manager, eaSa, 

described the european Plan for aviation Safety (ePaS) 2019–2023 

and explained how rulemaking activity within the agency is now 

encompassed within ePaS. he explained the structure of the plan 

and how legacy rulemaking is being integrated, such as the notice of 

Proposed amendments process. There remains much work to be done 

between eaSa, member states and national aviation authorities in 

terms of standardisation and a request by members to establish a level 

playing field was made during the meeting.

eRa groups and their respective meetings provide eRa member representatives with 

exclusive opportunities to exchange views and experiences, learn from one another and 

meet with eRa’s dedicated Policy and Technical Department. We hear from Russell 

Dudley, eRa Policy and Technical manager, on two of the groups’ recent meetings.  

Conversation is key 

environmental and continuous climb and descent operations were 

discussed by Sharon mahony and David Brain of the eurocontrol 

stakeholder engagement and continuous Descent operations (cDo) 

taskforce team. There exist many operational environmental challenges, 

some of which have emerged in recent years to increase constraints on 

the already restricted capacity in european airspace. The clear message 

to participants was that one of the significant benefits of environmental 

compliance is reputational risk management – aviation has long been 

seen as a higher emitter of co2
 and other greenhouse gases and 

through acting to mitigate environmental effects such as noise, and 

following vertical profiles which encourage lower fuel burn through 

continuous descent profiles, a lot can be achieved to help manage 

perceptions.

The network manager aircraft operator liaison cell provides 

an important link between the network manager and airlines. nick 

Rhodes delivered a comprehensive summary of the mitigations and 

measures that have been planned for summer 2019 in an attempt to 

avoid some of the particularly constrained airspace in the network seen 

during 2018. These measures, specifically affecting the Karlsruhe and 

marseille accs will help, although significant capacity issues are still 

forecast throughout the season.

Skills shortage 
an industry skills shortage session was held at the meeting, providing 

an insight into the particular issues affecting airlines with regard to 

pilot supply; and mRos with the recruitment and training of engineers. 

Statistics were provided, such as the fact that the eu alone will require 

60,000 pilots within the next 10 years and regional carriers within 

europe will require 9,000 of these. 

The challenges were clearly highlighted, including a highly-

fragmented market, slower growth due to a rise in fuel prices and 

geopolitical uncertainties, and lost-cost carriers steadily expanding. 

Known problems such as rising training costs and limited aTo 

capabilities were also discussed, as well as for mRos; an aging 

workforce and competing career choices, many with the promise of 

better pay, working conditions, benefits or job security.

eRa members aeroProfessional and Resource group both gave 

insightful and informative presentations offering potential solutions to 

the growing issue of identifying suitable candidates for entry-level roles 

and attracting experienced qualified personnel to our industry, and to 

creating a flow of talent through programmes designed to generate 

greater awareness of the opportunities a career in regional aviation can 

offer. 
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ACMI 

B
efore Trade air began operating passenger charter 

and acmi flights, it started out as a cargo carrier. 

cvijin tells us: “in the initial phase of start up, 

the key to success was a mixture of luck, bravery and 

a bit of craziness to start something like this with very 

limited funding and big uncertainties ahead, but also a full 

commitment to the project.

“later on, the company grew, especially with the 

acquisition of the fokker 100 fleet in 2004. entering more 

into passenger operations, it was the careful selection 

of people, dedication to do the job even in the difficult 

moments and ever-increasing number of business 

contacts and partners we worked for.”

for all seasons 

“acmi plays an important role in the aviation industry”, 

cvijin says, “but this is especially true within europe 

due to the significant variations in demand between 

summer and winter seasons. our clients generally find 

it uneconomical to acquire additional aircraft and staff 

to operate it mainly through the high season period and 

thereby revert to us to assist in their operations during the 

high demand periods. 

“This is our biggest challenge, where the utilisation 

of acmi carriers reduces significantly in winter in 

comparison to the summer, requiring us to balance fixed 

costs through the winter and make sure they can be 

offset by the increased utilisation during summer. also, 

newer aircraft like the a320 have a higher variable and 

fixed cost base than the older equipment used for acmi 

operations just a few years ago, such as the mD80, B734, 

Bae146 and also our f100s, requiring careful maintenance 

and flight/cabin/technical staff planning.”

on the outlook for the sector, cvijn predicts:  

“The acmi market is following macroeconomic 

conditions, whereby, as the past few years have been 

economically strong with increased demand both in 

winter and summer, the acmi market has increased in 

europe as a result. i personally believe that the growth in 

this sector will slow down in the forthcoming years due 

to a slowdown of the economy, but for sure it will not 

disappear.”

croatian acmi airline Trade air has been registered since 1994; and according to marko 

cvijin, managing Director, those 25 years have had many ups and downs along the 

way. We find out more about the eRa member’s journey. 

ACMI: our stock in trade

“ ACMI plays an 

important role in 

the aviation 

industry, but this 

is especially true 

within Europe 

due to the 

significant 

variations in 

demand between 

summer and 

winter seasons

“ 

Beyond borders 

Based at zagreb airport, Trade air’s business reaches 

beyond the borders of the eu, having operated for more 

than 50 airlines across several continents. “Be it an acmi 

lease or aircraft acquisition, or even crew contracting, 

clients can range from small airlines to major legacy 

carriers. although the majority of our operations are eu 

based, we have experience of operating in africa – both 

the mediterranean and sub-Saharan – middle east and 

even in australia. as you can see though, we still have 

some continents uncovered.”

The airline’s most recent aircraft acquisition saw 

cvijin fly to colombia in South america. “This year we 

introduced our second a320, a decision made internally a 

few years ago. This was done for both the need to think 

of a gradual f100 replacement and the desire to build 

the capacity of our fleet and allow us to enter the bigger 

capacity arena. 

“We actually had to travel to colombia multiple 

times during the aircraft inspection, for its heavy check 

oversight and making sure that it ultimately meets eu 

requirements. The whole process took almost a year 

before the aircraft finally joined us. i personally really 

enjoy flying on board our planes as a flight crew member 

as it not only gives me a chance to step away from my 

emails, but allows me to help my younger colleagues 

expand their knowledge of flying.” 

Legacy 
The sharing of knowledge has been ingrained in cvijin 

from the start of his time at Trade air. he explains: “my 

father was the founder of the company and he had the 

vision, knowledge and strategy of how to start the whole 

thing from scratch. Working alongside him i learned the 

way he thinks in different aspects and gained skills not 

taught at schools or on an mBa course. 

“This is truly a family business as my mother and 

sister are also affiliated to the company, assisting in 

interpersonal and administrative duties; but i hope that all 

of our employees feel they belong to this family as well, 

as ultimately we have to share the good and bad.”  <
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Regional International is the official magazine of ERA (European Regions 
Airline Association). Published bi-monthly, it is the authoritative source of 
information on legislative, regulatory and industry news for any company 
operating in the European aviation environment.  

As the ONLY magazine that reaches the entire 
membership of ERA, including airlines, airports, 
manufacturers and suppliers, your advertising 
campaign will be seen by important senior 
executives and decision makers from within 
Europe’s aviation industry. 

●   Magazine copies are posted directly to 
representatives from all ERA members. 

●   The digital version is sent to a large distribution list of 
ERA members and key industry contacts via email.

●   The digital version is also available on ERA’s 
website www.eraa.org.

●   The publication is promoted extensively via all 
ERA media channels and newsfeeds. 

To make the most of your 
advertising campaign, we will work 
through the various options available to give you 
maximum exposure. 

Issue sponsorship 
Each issue of Regional International and our 
annual Yearbook is available for exclusive 
individual sponsorship. This is the ultimate 
publicity campaign for your business. 
Taking one of these limited opportunities 
will provide you with exposure throughout 
the publication, including the front and back 
cover, a double page spread with content 
of your choice, a spread marker band and a 
banner on the ERA website. It is the package 
to make you stand out from the crowd, so 
if you have something to shout about and 
promote, or want your brand to be noticed, 
don’t miss this unique opportunity. Prices for 
this unique offer start from just £7,000.



ERA Yearbook
Established as the essential 
reference guide to Europe’s airline 
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Yearbook is indispensable as an 
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year on year.

The publication includes the ERA membership directory 
including contact details for all ERA members: airlines, airports, 
airframe and engine manufacturers, suppliers and service 
providers; as well as interviews with ERA’s Director General, 
President and details of ERA’s achievements and activities and 
its strategy for the year ahead. Data on market performance 
statistics is also provided and supported with expert commentary 
and analysis.

Copies are distributed to representatives from all ERA member 
companies as well as industry regulators and experts. A digital 
version is available online at www.eraa.org and extensively 
promoted via email and all social media platforms.
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sections of the site include ERA’s valued annual events; the ERA 
Regional Airline Conference and ERA General Assembly.

We work with our digital customers to ensure all their advertising 
campaigns are in the best and most suitable locations to gain 
maximum exposure and to reach the right target audience. Online 
advertising can be incorporated into a package (to also include 
print media) or can be booked as a standalone option.

ERA Members’ Update
Our bi-weekly e-newsletter, distributed to 
all ERA members and their personnel, is 
a well-respected and much read source of 
industry news and association information. 
This exclusive offer allows an ERA 
member to advertise/sponsor Members’ 
Update, one month at a time. If you want 
the opportunity to drive audiences to your 
website with a direct link and to promote 
your brand, this is an excellent way to gain 
maximum exposure within the industry.
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Deadline Publication Date

Regional 
International
January/ 
February

Technology & Innovation Special
• IT and technology
• Innovation
• Political and market trends

6 Jan 27 Jan

ERA Yearbook ERA YEARBOOK 2020 27 Jan 2 Mar

Regional 
International
March/April

ERA Regional Airline Conference Special 
• Full event programme                              
• Environment 
• Infrastructure and ATM
• Avionics

22 Feb 16 Mar

Regional 
International
May/June

Industry Skills & Training Special
• Industry skills 
• Training, simulation and recruitment                  
• Finance and asset management  

28 Apr 22 May

Regional 
International
July/August

Leasing Special 
• Leasing & ACMI                                   
• Farnborough Air Show review
• Corporate Social Responsibility              
• Customer experience

22 Jun 13 Jul

Regional 
International
September/ 
October

ERA General Assembly Special 
• Full event programme
• Exhibitor profiles
• Member partnership features
• 40th anniversary special

1 Sep 25 Sep

Regional 
International
November/  
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MRO & Safety Special
• MRO
• Safety and security                        
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award winners 2020      
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